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Design Thinking Models:

Design thinking is a_human-centered

approach to innovation that draws from
the designer’s toolkit to integrate the
needs of people, the possibilities of

technology, and the requirements for Business

business success. Viable
TIM BROWN, CEO OF IDEO

Design Thinking
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Empathize Define Ideate Prototype Test

Interaction Design Foundation
interaction-design.org
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The Design Management Institute
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TOP 20 REASONS STARTUPS FAIL

Based on Analysis of 101 Startup Postmortems

no market need

ran out of cash

not the right team
outcompeted

cost issues

user un-friendly product
product without business model
poor marketing

ignore customers
product mistimed

lose focus

team/investor disharmony

failed geographic expansion _

pivot gone bad - [30%TIT
lack passion [ %6

no financing _
legal challenges _
didn't network [8%
———
failure to pivot _
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For Any Product to be
Successful, Empathy Is
Key
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GAMES & QUIZZES THESAURUS WORD OF THE DAY FEATURES

SINCE 1828 empathy

Dictionary Thesaurus I:—‘.-.’QJ:’ Obd oo o5 Gb o 0{4’"

cimp ‘d’[hy noun

@SaveWord .
em-pathy | \'em-pa-the @\ OW LS')-? L“Awl L,,.J.IIXLJ UJ.LO.Q

Definition of empathy ” .
1 :the action of understanding, being aware of, being sensitive to, and vicariously \,S)-b LS-,J,)JO )l ‘LJ‘:‘LQ-‘O L—Q)-Io D 't

experiencing the feelings, thoughts, and experience of another of either the past
or present without having the feelings, thoughts, and experience fully

/ *
communicated in an objectively explicit manner o A o) 9' OLSHJ ':.90 l o) 9 L)»| |”>|

also : the capacity for this

Z Z
2 :theimaginative projection of a subjective state into an object so that the object O[S_)J_) )_Sl \ o> ‘_))L) dS LS'd_J ,2“) QA

appears to be infused with it
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WHY

Context Level

HOW

Interaction Level

WHAT

Product Level
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